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W hen Alisa Gaylord became a mom two years ago, she left 
her full-time job to stay home with her son, Ethan. Suddenly the 
southwest Portland mom had time to do more things she enjoyed, 
like making Ethan's baby food. Realizing other parents didn't 
have the time or the inclination to do the same, Gaylord decided 
to start her own company ± Gaia Baby Food ± making and de-
livering fresh, locally-sourced baby food throughout the Portland 
area.  

Gaylord is just one of many local moms who are nurturing 
new businesses as they nurture their families. Some, like Gaylord, 
are inspired by the time afforded them after leaving work to stay 
home with their kids. Others take advantage of the Internet to 
run home-based businesses. Some entrepreneurial spirits simply 
plunge in seeking more ¯exibility and control over their sched-
ules. 

These area moms are part of a growing trend. According 
to the Center for Women's Business Research, the number of 

majority-women-owned 
businesses increased 
at nearly double the 
rate of all businesses 
between 1997 and 
2006. Nearly half 
of all privately-held 
businesses (10.6 mil-
lion) in the U.S. are 
owned by women and 
more than a third of 
these women have 
children under the age 
of 18 at home.  

ªEvery mother I 
talk to has her own 
speci®c reason for 
(starting a business),º 
says Marlynn Jayme 
Schotland, founder of 
Portland Mamas, Inc. 

(PMI), a networking and support group for local entrepreneurial 
moms. ªI think because there are more mothers out there creating 
their own paths, it really helps inspire other mothers to pursue 
their own paths as well.º 

Seeking Flexibility  
The idea of gaining control over your schedule by opening a 

business might sound ludicrous to anyone who's ever launched 
a company, but plenty of local moms are making it work. Tara 
Mansius, a Vancouver, Wash., photographer and mother of three, 
worked for another photographer before becoming a mom ®ve 
years ago. She continued working part-time after her ®rst son 
was born but found it too dif®cult to manage after her second. 
Instead, Mansius started her own company, scheduling shoots 
only on weekends. She does paperwork when the kids are in bed 
and spends her days being a mom. 

Judi Martin was a classic workaholic before becoming a single 
mom to daughter Ayla ®ve years ago. As family services manager 
for a local nonpro®t, she worked long days and rarely took time 
off, returning to work when Ayla was 8 weeks old. ªThat was the 
way the job always was,º says Martin. ªI had to be there.º

Martin was passionate about her work, but when Ayla was 
born, she says, ªI realized I had another passion, being a mother.º 
Throwing caution to the wind, she opened Mother Nature's Earth 
Friendly Baby Products in southeast Portland. While she found it 
too dif®cult to take Ayla to the store with her on a regular basis, 
Martin appreciates being able to bring Ayla to work ± or simply 
close up shop ± if the need arises. 

Some entrepreneurial moms work at home when kids are nap-
ping, asleep or with dad, and a few take their kids to work with 
them. But, depending on the size and nature of the business, most 
®nd that some type of childcare, usually part-time, works best. 
They often put in longer hours running their businesses than they 
did as full-time employees, but they do it on their own terms. 

ªIt's not that we don't want to work as hard,º says Schotland. 
ªIt's that we want to fully enjoy every moment we put into our 
jobs.º

Moms Who Mean Business
The `Mamapreneurial' Spirit is Alive and Well in the Portland Area

by Emily Puro 

P
H

O
TO

 C
O

U
R

TE
S

Y 
O

F 
W

A
D

N
IZ

A
K 

FA
M

IL
Y

At the Portland Mamas, Inc., March meeting, a 
panel of successful mom entrepreneurs told their 
stories and answered questions.
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Kate Melo Wadnizak, owner of 
Hazel Blue Mama Skirts, enjoys 

an outing with her kids. 
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Moms Who Mean Business continues on page 22

Finding A Niche
The businesses lo-

cal moms create are as 
diverse as the women 
themselves. Some 
leverage previous pro-
fessional experience. 
Some pursue creative 
passions. A few ± like 
Mansius ± do both. 

Elena Molau capitalized on her accounting background. When 
Molau moved to Tualatin from the San Francisco Bay Area, she gave 
up the long hours of corporate accounting to stay home with her kids, 
ages 4 and 2. But with so many 
small companies in Portland, she 
realized the market was ripe for 
part-time accounting consultants. 
With both children soon to be in 
preschool, Molau plans to blend her 
professional background with local 
market needs and begin consulting. 

On the creative side, many lo-
cal moms turn hobbies into busi-
nesses when they see a demand in 
the market. Gaylord saw a need 
for fresh baby food, and southeast 
Portland mom Kate Melo Wad-
nizak saw a need for cute skirts. 
Wadnizak, whose kids are 3 and 1, 
was surprised by how dif®cult it 
was to ®nd skirts that ®t well and 
looked good during pregnancy and 
postpartum, so she started making 
her own. Inundated with requests from friends and acquaintances, she 
founded Hazel Blue Mama Skirts, selling her wares in local stores and 
online. 

ªI really started enjoying it,º says Wadnizak. ªI found myself stay-
ing up late in between breastfeeding and taking care of babies to get 
it done. It was sort of a time I had to myself to create.º 

Where Do You Want to Go?
While pursuing a passion can be ful®lling, business is business. 

Northeast Portland mom Sarah Shaoul, who owns Black Wagon, 
a children's clothing store in north Portland, counsels other busi-
ness owners through Portland's Small Business Development Center 
(SBDC). She urges women to have a clear vision of where they want 
their businesses to go before getting started. 

ªSome women get really popular or their item gets noticed by 
a magazine or newspaper,º says Shaoul, whose son is 3, ªthen they 
don't know where to go with it. How am I going to manufacture this 
much and be home with my baby? It's incredibly important to have a 
business plan.º 

Shaoul differentiates between a hobby, where you make things 
to sell to friends or at craft fairs, and a business, where you plan for 

ª There is such 
a great spirit 
among the local 
`mamapreneur' 
community that 
women shouldn't 
be frightened to 
seek help from 
each other.º 

± Marlynn Jayme Schotland, 
Portland Mamas, Inc.
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Sarah Shaoul, owner of Black 
Wagon, a children's clothing 
store, and a counselor at the 
Small Business Development 
Center, with her son Oliver.



growth and expansion. It's important, she says, to 
know which one you want. 

Wadnizak, who also teaches middle school 
part-time, is struggling to ®gure out where she 
wants her business to go. ªI feel like I've found 
three things I'm really passionate about,º she 
says of teaching, mothering and running her 
business. ªTrying to ®nd the balance is de®nitely 
challenging.º

Mansius is consciously keeping her business 
small until her children start school. ªFor now 
it's nice that I can keep it a little more low key,º 
she says, ªthen branch out from there once I have 
more time.º  

Clackamas mom Marianne Cursetjee, who 
started her ®rst retail Web site, Discover This, to keep her busy 
while her girls, now 3 and 5, napped. The online retailer of science 
kits quickly gained popularity and found her house overrun with 
inventory, her nights spent packing boxes for shipping. Cursetjee 
contracted with another company to handle shipping and call center 
responsibilities so she could concentrate on growing the business 
(and get her living room back!) and has continued to expand with 
additional Web sites including Baby Classroom, Budget Art Kids, 
New Horizon Toys and others.  

Know What You Don't Know
Because Cursetjee holds an MBA and had previous experience in 

®nance and technology, she was prepared to handle the unexpected 
growth of her company. But what about moms without strong busi-
ness backgrounds? 

Both SBDC and SCORE offer free small business counseling, 
and SBDC offers courses in business management, marketing, time 
management, patents and trademarks, and other relevant topics. 
PMI offers an online forum as well as meetings ± focused entirely 
on entrepreneurial moms ± where women can ask questions and get 
advice from those who have walked the same path. ªThere is such a 
great spirit among the local `mamapreneur' community that women 
shouldn't be frightened to seek help from each other,º says Schot-
land.

Achieving Work-Life Balance
While the ¯exibility to juggle multiple roles is a bene®t for 

moms who own businesses, it's also their biggest challenge. Those 
who work at home, for example, ®nd it dif®cult to shut the door 
and leave work behind. ªThat pull is always there,º says Schotland. 
Finding the balance is a dif®cult but necessary process.  

Cursetjee considers the three days each week when her girls are 
in childcare to be her work days. ªThe other two days of the week 
I don't even try to work,º she says. ªI don't even look at my com-
puter. Those are my days with my kids.º 

It's not as easy as it sounds. ªYou've got to be really ef®cient 
± no monkeying around,º she says. ªYou've got to get things done 

        Portland Mamas, Inc. 

About a year after becoming a mom, Marlynn 
Jayme Schotland decided to leave her job in public 
relations to start her own company. ªI had always 
thought about doing my own thing,º says the 
southwest Portland mother of a 3-year-old and 
a newborn, ªand I think becoming a mom really 
prompted me to seek out my own opportunities 
and ®nd something a little more ¯exible in terms 
of schedule.º Looking for advice and support 
from peers, she searched for a local organization 
for entrepreneurial moms. When she couldn't 
®nd one, she started her own: Portland Mamas, 
Inc. (PMI). PMI hosts monthly meetings with 
presentations on relevant business issues, indus-
try-speci®c work groups, an online forum, and 
member play dates. 

ªIt's a very welcoming, non-competitive envi-
ronment,º says member Kate Melo Wadnizak, a 
southeast mother of two, ages 3 and 1. ªIt's really nice to have 
time to chat not only about your business but also about life 
and being a mom with another group of women who are choos-
ing to do the same things you are, trying to ®nd the balance.º

Schotland has been amazed by the enthusiastic response since 
founding the group last summer. ªI thought it would be great 
to get a small group of moms together who owned businesses 
and be able to vent about our days,º she says, ªbut it's a huge 
community in Portland.º 

It's so huge that PMI recently reached ªmaximum capacity,º 
limiting membership in order to maintain a close-knit, commu-
nity feel. But new mom entrepreneurs shouldn't fear: Schotland 
anticipates spots opening periodically, and PMI meetings and 
events are open to all. Besides, with so many local moms launch-
ing businesses, informal opportunities for networking and col-
laboration are likely just around the corner. 

± Emily Puro

The Mom Shop ± a `Modern Marketplace  
of Local Goods and Services' ± Debuts Aug. 18

Portland Mamas, Inc., the resource and support organization 
for local ªmamapreneurs,º is presenting The Mom Shop on Sat-
urday, Aug. 18 from 10 am to 5 pm at Portland State University 
Ballroom (Third Floor), 1825 SW Broadway. This family-friendly 
event highlights Portland area mom-owned businesses that pro-
vide products and services aimed at enriching the lives of local 
families. Visitors can browse the 60 exhibitor booths, shop and 
meet local ªmamapreneurs.º Children's activities and entertain-
ment will also be featured.

All exhibitors at the event must be businesses within 45 miles  
of downtown Portland that are at least 50 percent owned by  
a mom. For more information about exhibiting, contact Patti 
Jagger at 818-599-9203 or pattijagger@hotmail.com or info@
portlandmamasinc.org. For details on The Mom Shop, visit www.
portlandmamasinc.org. 
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Moms Who Mean Business continued from page 21
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Moms Who Mean Business continues on page 24
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Marlynn Jayme Schotland, founder of Portland Mamas, 
Inc., poses here with husband Alain, son Ethan and  
yet-to-be-born, Cate (Cate made her debut on April 3).
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because there is no next day. The 
next day is next week. It's a dif-
ferent kind of work style.º

 Running companies that 
serve mothers and families can 
make it easier to juggle business 
and childcare. Schotland didn't 
plan to market her public rela-
tions and graphic design services 
to other moms, but it's turned out 
her clients at both Schotland PR 
and Event Bliss are largely moms 
who own businesses, so she and 
her clients often bring their kids 
to meetings. ªIt's like a little play 
date,º she says.  

Mansius, who also works 
mainly with families, says other 
parents are forgiving when her 
children raise a ruckus in the 
midst of a business call. ªSome-
times it can be a challenge to 
keep that professionalism,º she 
says, ªbut most of my clients are 
moms so they're pretty under-
standing.º

The Payoff
Sure the money is nice, but 

for local entrepreneurial moms, 
the most important returns can't 
be measured in credits and debits. 

ªI think it's an awesome role 
model for girls,º says Cur-

setjee, ªto give them a 
broader perspective 
about the possibilities 
they can have in their 
lives.º 

ªI feel like I've 
accomplished some-
thing by starting the 
business and being 
able to create some-
thing,º adds Man-
sius. ªI love what I 

do. I can't imagine 
my life without being 
able to do it.º

Emily Puro is a Port-
land freelance writer 
and mom.

Moms Helping Moms 

M oms who own businesses are a unique breed. For one thing, says Portland Mamas, Inc. (PMI), 
founder Marlynn Jayme Schotland, they tend to collaborate with each other more than other business 
owners she's encountered. And when it comes to networking, they prefer ªa soft networking,º Schot-
land says. ªIt's not shake hands, `Here's my business card. What do you do?' It's more about building 
relationships.º 

PMI members often work with fellow entrepreneurial moms, refer business to each other, and col-
laborate on shared events and marketing. Last summer, for example, about six PMI members gathered 
to host ªA Toast to Summer,º featuring appetizers, drinks, a family-friendly atmosphere and the mer-
chandise of local moms. On southeast Clinton Street, several mom-owned businesses serving mothers 
and babies pooled their resources to purchase ads touting the neighborhood's focus on families.

And then there's Erin Shirey, northwest regional manager for Baby Boot Camp and owner of the 
Portland and Beaverton franchises who Schotland calls ªa rock star when it comes to working with 
and supporting other mom-owned businesses.º At her annual holiday party, Shirey featured several 
mom entrepreneurs in booths, a charity raf¯e, and giveaway goody bags. This month she's collaborat-
ing with PMI member Krista Coleman of Organize in Style on an organizing workshop for Baby Boot 
Campers, and she solicits discounts from local mom-owned businesses to include in the e-newsletter 
she sends to about 1500 Baby Boot Campers every month. 

ªIf I can help promote another mama's business that allows her to be with her child,º says 
Shirey, in true nurturing-mom fashion, ªI will do it.º

Selected Resources for Mom Entrepreneurs  

Portland Mamas, Inc.: www.portlandmamasinc.org

Small Business Development Center,  2025 Lloyd Center Mall; 503-978-5080; www.pcc.edu/busi-
ness/small-business-development

SCORE: Counselors to America's Small Business, 601 SW Second Ave., Suite 950; 503-326-3441  
or 503-326-5211; www.scorepdx.org

Women Entrepreneurs of Oregon , PMB 119, 3 Monroe Parkway, Suite P, Lake Oswego;  
www.oregonweo.org

Small Business Administration , 601 SW Second Ave., Suite 950; 503-326-2682; www.sba.gov/or

Moms Who Mean Business  
continued from page 22
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Erin Shirey, pictured here with daughter 
Makenzie, runs Baby Boot Camp fran-
chises in Portland and Beaverton. Shirey's 
been called a ªrock starº for her efforts 
supporting other ªmamapreneurs.º

± Emily Puro


